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This is Språkkonsulterna 
– the largest agency for plain language in Sweden



Google search call to action
your web page

What happens in between? 



Wellwritten content builds trust.



What characterizes web 
texts? 



• Hierarchical structure – and anarchy

• Inadequate overview

• Many distractions

• No lenght limitations or constraints

• Easy to edit

• The user can customize their experience



Does that affect how we 
read texts on the web? 

How? 



We read circularly and 
skip text. 

Vi vill ha svar!

We scan while
searching…

Some of us find it 
difficult to read.

We are 
impatient, 

curious and task-
oriented.

... but then we want 
to read properly.



... be simple and easy to 
read.

... answer the 
questions we have.

...  have a structure 
that provides a clear 

overview.

Text and features need 
to be tailored for us with 

special needs.

... quickly 
confirm that we 

have come to 
the right page. 

... lead us further.

The text needs to…





Scanning patterns
How we read and search through pages 















Have you worked with hyperlinked 
texts? 

• Did you consider online reading 
behavior when you created the 

pages? 

• How did that affect the texts? 
(Good experiences? Problems?) 



Analyse the purpose, user and the medium
The first steps of the process

Prepare Write and 
outline Revise



To whom do you write?

How are they – as 
readers and users?

What prior 
knowledge do they

have?

In what situation are  
they reading?

What is 
important for 

them?



The purpose – why do you write?

What should the reader

• know 

• think, feel

• do?

”Call to action” 
(CTA)



The medium

What is required of 
texts on the web?



CAT – a model that works

Confirms, gives answers 
and tells the user what to do next



C = confirm
A = answer
T = tell them
what to do next



• headline

• preamble, introduction

Confirm



Headlines that work

• confirm user’s click or search

• define the subject

• include the text's keywords

• also work outside its context. 





Summarize in preambles

• What is the page about? What can you do on the 
page? 

• Confirm – yes, you have come to the right page!

• Guides the reader and provides context.

• Attracts interest.

• Should cover the entire content. The preamble must be 
autonomous!



• Reader's perspective

• Subheadings

Answer



The perspective 
– what do they get? What’s in it for them?

Cultural life in our municipality

By safeguarding valuable natural and cultural 
areas and offering experiences through art, 
culture, outdoor life, we strengthen the 
attractiveness of the city. By creating an 
attractive range in the sports and leisure sector 
and developing the municipality's cultural 
offerings and association life, we strengthen 
the municipality's identity. 

Cultural life in our municipality
The municipality has a lot to offer you who want an 
active leisure. There is a swimming pool and an open-
air bath with a variety of activities for the whole family 
– all year round. There are three sports halls, jogging 
tracks and several sports fields. 
In the municipality there are also many associations 
with different specializations. Guests can take part in 
recreational activities such as bowling, dog dressage, 
horseback riding and shooting. 



Do I have to 
apply?

What does the 
company's 

services cost?

When is the store 
open?

How much can I 
borrow?

How do I order?

Where is it 
located?

Who? what? When? 
Where? How? Why? 
How much?

Who should
I contact?



Your task: 

You are about to build and write 
content for a webpage on the 

subject of using sunscreen. 

• Analyze the users’ plausible 
questions

• Decide on content for your page

• Outline a suitable structure



Sub-headings
that work

… guide the reader to the answer

• Where the answer is

• What the answer is



To whom does the watering ban apply? 
Lorem ipsum lorem ipsum lorem ipsum. Lorem ipsum lorem ipsum, lorem ipsum lorem ipsum 

lorem ipsum lorem ipsum Lorem ipsum lorem ipsum lorem ipsum. 

What happens if you violate the ban?
Lorem ipsum lorem ipsum lorem ipsum. Lorem ipsum lorem ipsum, lorem ipsum lorem ipsum 

lorem ipsum lorem ipsum Lorem ipsum lorem ipsum lorem ipsum. 

How long does the watering ban last?
Lorem ipsum lorem ipsum lorem ipsum. Lorem ipsum lorem ipsum, lorem ipsum lorem ipsum 

lorem ipsum lorem ipsum Lorem ipsum lorem ipsum lorem ipsum. 

What happens if the water ends? 
Lorem ipsum lorem ipsum lorem ipsum. Lorem ipsum lorem ipsum, lorem ipsum lorem ipsum 
lorem ipsum lorem ipsum Lorem ipsum lorem ipsum lorem ipsum.



Making a fire with firewood
Lorem ipsum lorem ipsum lorem ipsum. Lorem ipsum lorem ipsum, 
lorem ipsum lorem ipsum lorem ipsum lorem ipsum Lorem ipsum 
lorem ipsum lorem ipsum.

The smoke shows if you’re doing it right 

Lorem ipsum lorem ipsum lorem ipsum. Lorem ipsum lorem ipsum, 
lorem ipsum lorem ipsum lorem ipsum lorem ipsum Lorem ipsum 
lorem ipsum lorem ipsum.

Smoke can be disturbing and harmful to health

Lorem ipsum lorem ipsum lorem ipsum. Lorem ipsum lorem ipsum, 
lorem ipsum lorem ipsum lorem ipsum lorem ipsum Lorem ipsum 
lorem ipsum lorem ipsum.



• Links and action buttons

Tell them what to do next



Links
Your link – a sign to the landing page



What problems can these kinds of 
call-outs provide? 



Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Proin vitae leo in urna 
ornare mollis here. Nullam tempus lacinia tellus. Integer eleifend. Suspendisse
volutpat elit. Suspendisse Curae; Nulla ultrices. Morbi suscipit lobortis erat 
suscipit. Read more. 

Nam vitae nisi. Nullam ipsum lacus, molestie eu, vehicula ut, ullamcorper ac, orci. 
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Proin vitae leo in urna 
ornare mollis click here. 

Nullam tempus lacinia tellus. Integer eleifend. Suspendisse volutpat elit. 
Suspendisse potenti. Quisque at leo quis risus aliquam condimentum. Vestibulum
ante ipsum primis in faucibus oluctus et ultrices posuere cubilia, you can find the 
link in the menu. 

Nulla ultrices. Morbi suscipit lobortis erat. Nam vitae nisi. Nullam ipsum lacus, 
molestie eu, vehicula ut, ullamcorper ac, orci application.



Write clear and specific link texts

• Formulate clear call-outs, tell the user where the 
link is leading 

• Be specific



Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Proin vitae leo in urna 
ornare mollis our opening hours during the summer. Nullam tempus lacinia tellus. 
Integer eleifend. Suspendisse Curae; Nulla ultrices. Morbi suscipit lobortis erat. 
Läs mer om fortbildning på Competence Centre website. 

Nullam ipsum lacus, molestie eu, vehicula ut, ullamcorper ac, orci. Lorem ipsum
dolor sit amet, consectetuer adipiscing elit. Proin vitae leo in urna ornare mollis
contact our study supervisor. 

Nullam tempus lacinia tellus. Integer eleifend. Suspendisse volutpat elit. 
Suspendisse potenti. Quisque at leo quis risus aliquam condimentum. Vestibulum
ante ipsum primis in faucibus oluctus et ultrices posuere cubilia
Register on the course website.

Morbi suscipit lobortis erat. Nam vitae nisi. Nullam ipsum lacus, molestie eu, 
vehicula ut, ullamcorper ac, orci. How to fill in the application.

Let the link show 
where the reader 

ends up



Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Proin vitae leo in urna 
ornare mollis. Nullam tempus lacinia tellus. Integer eleifend. Suspendisse volutpat
elit. Suspendisse Curae; Nulla ultrices. Morbi suscipit lobortis erat. 

Read more about our further training courses at the Competence Centre website 

Register on the course website

Nullam ipsum lacus, molestie eu, vehicula ut, ullamcorper ac, orci. Lorem ipsum
dolor sit amet, consectetuer adipiscing elit. Proin vitae leo in urna ornare mollis.

Contact our study supervisor

Nullam tempus lacinia tellus. Integer eleifend. Suspendisse volutpat elit. 
Suspendisse potenti. Quisque at leo quis risus aliquam condimentum. Vestibulum
ante ipsum primis in faucibus oluctus et ultrices posuere cubilia.

Order a tailor-made course for your organization 

Morbi suscipit lobortis erat. Nam vitae nisi. Nullam ipsum lacus, molestie eu, 
vehicula ut, ullamcorper ac, orci. 

Not interfere with reading? 
Collect the links after the 
paragraph.



Outlining of web texts
More one web structure



• Emphatic outline
 The most important content first

• Hierarchical outline
 From general to specific content

• Thematic outline
 paragraphs based on 
different themes (topics)

Info that applies to 
many

Specific cases



Reduce the reader’s burden

• How much and what information does your 
reader need at this particular stage?

• What can and should you inform about 
somewhere else? 

• Is there information on the page that not 
everyone needs? How can you handle that? 



• Use alternative to running text
- bulleted lists, factboxes, images, shapes, and 
diagrams

• Think about responsive design and links



Plain language and the web



Write “we" and "you" and about 
people who do things.



• Direct speech – you

• Visible sender – we

• Active voice

• Simple sentence structure

• Clear correlation

• Concrete and simple words



How do you work with 
this? 



Tips and warnings

• Responsive web? Avoid references like "on the 
left you will find..." and "to the right there are ..."

• Users' attention tends to be drawn to words in 
bold and to links. Use it carefully!

• Use digits carefully



Plain language
= without coriander and 

peanuts



Tack! Hör gärna av dig!

www.sprakkonsulterna.se

facebook.com/sprakkonsulterna annasara.jaensson(at)sprakkonsulterna.se
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